
ENGAGEMENT 2.0
• More infrequent, smaller engagement opportunities rather than 

fewer larger opportunities

• Online communities

• Live streaming



ENGAGEMENT 2.0
• Thought leaders as part of your community

• What intellectual property are you developing?

• Collaboration is the new currency



DEEPER ENGAGEMENT WITH 
FEWER PEOPLE OR LESS 

ENGAGEMENT WITH MORE 
PEOPLE?



ENGAGEMENT 
METRICS


